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Abstract

The purposes of this research were to study the to study population characteristics and using the Tik
Tok Application of the youth in Sakon Nakhon Municipality by using quantitative research methods which
collected data from 400 people. Statistics used for data analysis are frequency distribution, percentage, mean,
standard deviation and comparing the differences in pairs by the statistics used in the analysis Is the t-test using
the One-way ANOVA and the Least Significant Difference (LSD) method. The research found that

Most of the samples were female. Aged between 19-22 years old, studying at the bachelor degree level.
They have experience in using Tik Tok application 3-4 years, mostly connected via smartphones 3-4 times per
day for 1-2 hours per time during 06.01-00.00 PM, by choosing to watch a short film at home and dormitory
which uses the tik tok application Overall, it's at a high level. Most of the Tik Tok applications are used to create
content. And share video clips. Gender population, age, education level and the behavior of using Tik Tok

application were not different.

Keywords: using the application, Tik Tok application, social media, Sakon Nakhon
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4.13 wagtosiigafie M3¥urun feadowiniu 3.57 auddu

3. NIMNAFUANNAFIUATTIDY
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